
DSAI 

The Direct Selling Association of India (DSAI) is a non-profit organization established in 2007 that 

represents the interests of the direct selling industry in India. It is dedicated to promoting and 

protecting the direct selling industry and its member companies, and to provide a platform for the 

exchange of ideas and information between its members. DSAI works closely with the government, 

industry bodies, and other stakeholders to promote a favourable business environment for direct 

selling companies in India. It also provides its members with various services and support, such as 

training programs, networking opportunities and also acts as a liaison between members and 

government agencies. 

 

DSAI ABOUT  

The Direct Selling Association of India (DSAI) is a non-profit organization established in 2007, which 

represents the interests of the direct selling industry in India. The main objective of the DSAI is to 

promote and protect the direct selling industry in India, and to provide a platform for the exchange 

of ideas and information between its members. The DSAI is committed to promote and maintain 

high standards of business ethics and professionalism among its members, and to work closely with 

the government, industry bodies, and other stakeholders to promote a favorable business 

environment for direct selling companies in India. Additionally, it provides its members with various 

services and support, such as training programs, networking opportunities, and acts as a liaison 

between members and government agencies. 

 

DSAI work 

The Direct Selling Association of India (DSAI) works to promote and protect the direct selling industry 

in India through a variety of efforts. Some of the key ways in which the DSAI works include: 

1. Representing the industry: The DSAI acts as a representative and spokesperson for the direct 

selling industry in India, working to promote the industry's interests and to improve its 

image. 

2. Promoting ethical business practices: The DSAI promotes high standards of business ethics 

and professionalism among its members and works to ensure that the industry operates in a 

fair, transparent, and ethical manner. 

3. Providing education and training: The DSAI provides its members with training programs and 

resources to help them improve their businesses and better serve their customers. 

4. Facilitating networking: The DSAI provides opportunities for its members to network with 

one another and to share ideas and information. 

5. Engaging with government and other stakeholders: The DSAI works closely with the 

government, industry bodies, and other stakeholders to promote a favorable business 

environment for direct selling companies in India. 



6. Acting as a liaison between members and government agencies : DSAI acts as a liaison 

between members and government agencies to help members navigate the legal and 

regulatory requirements of operating a direct selling business in India. 

 

DSAI mission 

The mission of the Direct Selling Association of India (DSAI) is to promote and protect the direct 

selling industry in India, and to provide a platform for the exchange of ideas and information 

between its members. The DSAI aims to promote and maintain high standards of business ethics and 

professionalism among its members, and to work closely with the government, industry bodies, and 

other stakeholders to promote a favorable business environment for direct selling companies in 

India. Additionally, it aims to provide its members with various services and support, such as training 

programs, networking opportunities, and to act as a liaison between members and government 

agencies. The organization's mission is to be the premier advocate for the direct selling industry in 

India, and to ensure that the industry continues to grow and thrive in a fair and ethical manner. 

 

DSAI vision 

The vision of the DSAI could include things like promoting the direct selling industry as a viable and 

legitimate business model, protecting the rights of direct sellers and ensuring that the industry 

operates in an ethical and transparent manner, and working to create a favorable business 

environment for direct selling companies in India. 

 

Point of eligibility DIRECT SELLING ASSOCIATION OF INDIA member 

To be eligible for membership in the Direct Selling Association of India (DSAI), a company must: 

1. Be engaged in the direct selling business 

2. Comply with the DSAI's Code of Ethics and Business Practices 

3. Be registered and operating in India 

4. Not have any pending legal or regulatory actions against it 

5. Agree to abide by the DSAI's rules and regulations 

6. Participate in the DSAI's self-regulation program 

It is important to note that the DSAI reserves the right to reject any application for membership that 

does not meet the above criteria. 

 

10 Point eligibility DIRECT SELLING ASSOCIATION OF INDIA member 

To be eligible for membership in the Direct Selling Association of India (DSAI), a company must: 



1. Be engaged in the direct selling business and have a valid direct selling license. 

2. Comply with the DSAI's Code of Ethics and Business Practices. 

3. Be registered and operating in India. 

4. Not have any pending legal or regulatory actions against it. 

5. Have a good track record of compliance with laws and regulations related to direct selling. 

6. Have a satisfactory consumer complaint resolution process in place. 

7. Have a robust refund and return policy. 

8. Have adequate product liability and general liability insurance coverage. 

9. Agree to abide by the DSAI's rules and regulations. 

10. Participate in the DSAI's self-regulation program and agree to regular audits by the 

association. 

It is important to note that these are general eligibility criteria and the DSAI may have additional or 

different criteria for its members. 

 

 

 

DSAI REGONISATION 

The Direct Selling Association of India (DSAI) is a self-regulatory organization (SRO) for the direct 

selling industry in India. The DSAI was established to promote ethical and lawful business practices 

within the industry, as well as to protect the rights of consumers and direct sellers. 

The DSAI's self-regulation program includes a Code of Ethics and Business Practices that member 

companies must comply with, as well as regular audits to ensure compliance. The association also 

has a consumer complaint resolution process in place. 

The DSAI works closely with the government, industry stakeholders, and consumer groups to 

develop and implement regulations and guidelines for the direct selling industry in India. The DSAI 

also provides training and education for its members to help them comply with laws and regulations 

related to direct selling. 

It is important to note that the DSAI is not a regulatory body and its members are still subject to 

compliance with laws and regulations set by the government of India. 

 

 

DSAI FEATURE 

The Direct Selling Association of India (DSAI) is a trade association that represents companies 

engaged in the direct selling industry in India. Some of the key features of the DSAI include: 



1. Representation: The DSAI represents the interests of its member companies to 

policymakers, regulators, and other industry stakeholders in India. 

2. Code of Ethics: The DSAI has a Code of Ethics that member companies must agree to abide 

by. This code sets standards for fair and ethical business practices, such as truthful and non-

misleading advertising, protection of consumer privacy, and prompt and fair resolution of 

consumer complaints. 

3. Self-Regulation: The DSAI is a self-regulatory organization (SRO) that promotes ethical and 

lawful business practices within the industry, as well as to protect the rights of consumers 

and direct sellers. 

4. Education and Training: The DSAI provides educational resources, training, and other 

opportunities for its members to help them comply with laws and regulations related to 

direct selling in India. 

5. Legal Advocacy: The DSAI provides legal resources and advocacy to support its member 

companies and the direct selling industry as a whole in India. 

6. Networking: The DSAI provides opportunities for members to network with other industry 

professionals and to stay informed of industry developments in India. 

7. Compliance: DSAI ensures that its member companies are compliant with all the laws and 

regulations related to direct selling in India. 

8. Consumer protection: DSAI has a consumer complaint resolution process in place and it 

ensures that consumer rights are protected. 

It's important to note that the features of DSAI may vary based on the laws and regulations of India, 

which are subject to change. 

 

Contact No  : 0120 4331325 

Support : query@dsai.org.in 

 


